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3 As an industry expert with deep knowledge of technology, please discuss the

g development of Al technology, generative Al, and innovative success companies in
Taiwan of applying these technologies in business. Based on these cases, list some
topics suitable for case analysis.
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Develop of Al hnology, ive Al, and | ive S C i
Taiwan

Artificial intelligence (Al) technology has been rapidly developing in recent years, and Taiwan
has been a leader in this field. Taiwanese companies have been at the forefront of developing &,) Tone B Fof‘ mal
innovative Al applications, particularly in the area of generative Al.

Generative Al 0 Summarize Casual

Generative Al is a type of Al that can create new data or content from scratch. This

technology has the potential to revolutionize many industries, such as healthcare, . — " .

manufacturing, and entertainment. = BU etize

I ive Si Companies in Taiwan — == . .
T Elaborate EEARMANE

Several Taiwanese companies have successfully applied generative Al technology in their
businesses. Some of these companies include:

Shorten

><

o Appier: Appier is a leading provider of Al-powered marketing and advertising
solutions. The company's Al platform can generate personalized content and
dations for C Retry
e Gogoro: Gogoro is a manufacturer of electric scooters. The company's Al platform
can optimize the performance and range of its scooters.

Rate this suggestion: [(7 G Custom (eg. make it a poem) -

This is a creative writing aid, and is not intended to be factual. Learn more
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Several Tai ies have applied ive Al

businesses. Some of these companies include:

in their

e Appier: Appier is a leading provider of Al-powered marketing and advertising
solutions. The company's Al platform can generate personalized content and

recommendations for customers.

e Gogoro: Gogoro is a manufacturer of electric scooters. The company's Al platform

can optimize the performance and range of its scooters.

e iKala: iKala is a provider of Al-powered customer service solutions. The company's Al

platform can g t to inquiries.

Topics Suitable for Case Analysis

Based on these cases, some topics suitable for case analysis include:

JI;\ yl:l iﬁ“ m li‘l:l
he use of generative Al to improve customer engagement

.
% E’: ?-’ F’q ﬁ e The use of generative Al to optimize product performance
X 4w [H X e The use of generative Al to create new products and services
e The ethical implications of using generative Al
e The future of generative Al

Rate this suggestion: [ GR

This is a creative writing aid, and is not intended to be factual. Learn more
e ™
( = Refine ~ )
N WSS o

< ® 0 >
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7 As anindustry expert with deep knowledge of technology, please discuss the deve X

Topics Suitable for Case Analysis

Based on these cases, some topics suitable for case analysis include:

e The use of generative Al to improve customer engagement: Generative Al can be
used to create personalized content and recommendations for customers, which can
lead to increased engagement and satisfaction.

e The use of generative Al to optimize product performance: Generative Al can be used
to optimize the performance of products, such as electric scooters, by identifying and
addressing potential issues.

e The use of generative Al to create new products and services: Generative Al can be
used to create new products and services that are tailored to the needs of specific
customers.

e The ethical implications of using generative Al: The use of generative Al raises a
number of ethical concerns, such as the potential for bias and discrimination.

e The future of generative Al: Generative Al is a rapidly developing technology with the
potential to transform many industries. It is important to consider the potential impact
of generative Al and to develop strategies to mitigate the risks and maximize the
benefits.

Conclusion

Taiwan has been a leader in the development of Al technoloay. and its companies have been

Rate this suggestion: 7 GH
This is a creative writing aid, and is not intended to be factual. Learn more
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Historical Development of Generative Al

The earliest roots of generative Al can be traced back to the 1950s, with the advent of neural
networks. These early models were limited in their capabilities and applications, but they laid the
foundation for the development of more sophisticated generative Al models in the years to
come.

In the 2000s, generative Al models began to be applied to a wider range of domains, including
image, text, and music generation. These models were able to generate more realistic and
creative content than their predecessors, and they began to attract attention from researchers
and industry leaders alike.
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appear here. benerative Al Research Paper 4 part of this document
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of Al N Refin
Q this document
| The earliest roots of generative Al can be traced back to the 1950s, with the advent of neural -
networks. These early models were limited in their capabilities and applications, but they laid the -
i ion for the of more isti tive Al models in the years to Summarize
come.
B ‘Summarize this document
| In the 2000s, generative Al models began to be applied to a wider range of domains, including - in a specific format
image, text, and music generation. These models were able to generate more realistic and
] creative content than their predecessors, and they began to attract attention from researchers
and industry leaders alike. 2] Outline the main points.
” of this document
4 In recent years, generative Al models have i ignif in both their
capabilities and sophistication. This has been primarily driven by the availability of enhanced Wiits!
4 computing power and extensive datasets. As a result, generative Al models are now able to
generate content that is indistingui: from hi content in many cases.
ot | Brainstormfor
D Al from Al v a new product

4 Traditional Al models are typically trained on a specific dataset and are limited to performing a

specific task. For example, a traditional Al model that is trained to play chess will only be able to 4
play chess. In contrast, generative Al models can be trained on diverse datasets and are

capable of executing various tasks. This versatility and adaptability make generative Al models

more advantageous over traditional Al models in many applications.

Create an outline
for a pitch

Write a blog post

Benefits of Generative Al Adoption

Generative Al offers a number of benefits over traditional Al models. These benefits include:

4 e The ability to create novel content. Generative Al models can be used to create new

Outline the main points for this
document in a few sentences|

images, text, music, and other types of content. This content can be used for a variety of
purposes, such as i ion, and i
e The ability to automate tasks. Generative Al models can be used to automate tasks
such as report writing, marketing copy generation, and customer service. This can free
4 up human workers to focus on more creative and strategic tasks.
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Better Prompt

} Create a work plan for technological innovation and marketing

v

course presentation. The general work includes determining the

case topic, collecting data, designing interview outlines, contacting

companies, analyzing data and producing reports. It needs to be
completed within 12 weeks, and the table must include the work
content, estimated completion time, person in charge, progress

records, notes and corresponding documents or files.
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PersoninCharge = Progress Records = Notes = Documents or Files : . ; @
Alist of potential case innovation and marketing course
2 ;
1 Determining case topics 1 week Professor Smith NIA topics was generated. Case topic list.docx presentation. The general work
DR waE AT Tona includes determining the case topic, A
variety of sources, including -
3 industry reports, news
Professor Smith and articles, and academic
2 Collecting relevant data 2 weeks Teaching Assistants NIA journals. Data collection plan.docx e Q
Interview outlines were
4 Professor Smith and developed for each case Interview outline
3 Designing interview outlines 1 week Teaching Assistants NIA topic. template.docx Continue refining by editing your original request
n Companies were contacted List of contacted and by selecting “Create template” again.
4 Contacting companies 1 week Teaching Assistants NIA to schedule interviews.  companies.xisx Help me organize creates templates with sample +

data and won't always get it right. Soon, Help me
organize will be able to accurately edit and analyze
‘content in your spreadsheet. Learn more

Interviews were conducted

|:|| l; I] AT Bea E,\] IOES :’I‘ i Professor Smith and with representatives from
TITE = 15, 5 Conducting interviews 2 weeks Teaching Assistants NIA each company. Interview transcripts.docx

Data is being analyzed to

‘EE 1‘% B A< E ?& ?ﬁ A E E'tﬁ i Professor Smith and identify key trends and
= ER1m [— ok 6 Analyzing data 3 weeks Teaching Assistants 50% insights. Data analysis plan.docx

Case studies are being |
q: 8 Professor Smith and written based on the data !
7 Writing case studies 2 weeks Teaching Assistants 25% analysis. Case study template.docx |
i
Case studies are being i
9 reviewed for accuracy and  Case study review i
8 Reviewing case studies 1 week Professor Smith 25% completeness. checklist docx !
Case studies are being
10 Professor Smith and revised based on the Case study revision
9 Revising case studies 1 week Teaching Assistants 75% feedback from the review.  log.docx

Case studies are being
" formatted according to the  Case study formatting

10 Formatting case studies 1 week Teaching Assistants 50% course guidelines. guidelines.docx
& Case studies are being Case study printing
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Case studies are being ~ Case study distribution
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Teaching Assistants tributed to students.
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Date
Interview
Invitation i i i e Current e e Interviewe Response
Sent = eName = eContact = e Title = eCompany = Location = Availability = Preference = eNotes = Received = Response =
_____ . Will need to
n arrange a
i il 2 In-person, babysitter if
| | jane.doe@ema Senior Data Acme San Francisco, 2023-08-21-  virtual, or interview is Tentativ
2023-08-07 Jane Doe il.com Scientist Corporation CA 2023-08-25 phone in-person. 2023-08-08 @
|} Works from
X home on
Fridays so
3 would prefer an
In-person, in-person

johnsmith@em Software XYz 2023-08-14 - virtual, or interview on
2023-08-07 John Smith ail.com Engineer Technologies  New York, NY  2023-08-18 phone that day. 2023-08-10  Declined v
Would prefer
an in-person
4 interview, but
could also do
maryjohnson  Product Los Angeles,  2023-08-28 -  In-person or virtual if ‘Accepte =
2023-08-07 Mary Johnson @email.com  Manager ABC Company CA 2023-09-01 virtual necessary. 2023-08-15 d.
Works from
home on
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would prefer a
virtual or phone
tom.brown@e Business DEF 2023-08-16 - Virtual or interview on Accepte
2023-08-07 Tom Brown mail.com Analyst Consulting Boston, MA 2023-08-20 phone those days. 2023-08-12 d.
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Sent = e Name = eContact =

jane.doe@ema
2023-08-07 Jane Doe il.com

johnsmith@em
2023-08-07 John Smith ail.com

mary.johnson
2023-08-07 Mary Johnson @email.com

-

Interviewe
e Title

Senior Data
Scientist

Software
Engineer

Product

% O 99 123 Al - -(10]+ B I & A
E F G H
Interviewe Interviewe Interviewe
Interviewe e Current e e
= eCompany = L ti = Availability = Prefi
In-person,
Acme San Francisco, 2023-08-21-  virtual, or
Corporation CA 2023-08-25 phone
In-person,
XYz 2023-08-14 - virtual, or
Technologies  New York, NY 2023-08-18 phone
Los Angeles,  2023-08-28 -  In-person or
ABC Company CA 2023-09-01 virtual

Manager
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I " Write an interview invitation of technological innovation and

marketing case study to a CMO who's working at Appier, the
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My name is [Your name] and | am part of the [Your team name] team at [Your company name]. We are conducting a case study on technological innovation and

marketing and would love to interview you about Appier's strategies. Eﬁj A/ﬂ% E& p ro m pt

We would like to know if you are willing to participate in our interview. If so, please let us know your availability and preferred interview method.
We look forward to hearing from you soon.

Best regards,
[Your name]
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Y Write an interview invitation of technological innovation and marketing case study to a CMO who's working at Appier, the mail is aim to confirm their willin... X

Hello [CMO name],

My name is [Your name], and | am part of the [Your team name] team at [Your company name]. We are conducting a case study on technological innovation and
marketing, and we would be honored to interview you about Appier's strategies.

Your insights would be invaluable to our research. If you are willing to participate, please let us know your availability and preferred interview method. We are flexible
and can accommodate your schedule.

Thank you for considering our request. We look forward to hearing from you soon.

Best regards,
[Your name]
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Generative Al
Applications on the Rise

e  Generative Al is rapidly becoming more
accessible and affordable.

e There is a growing trend of integrating Al
into existing products and workflows.

e Generative Al is being used to create new
products and services that were not
possible before.

e The use of Al is raising ethical concerns
around bias, privacy, and job
displacement.

e Regulations are being developed to
address these concerns and ensure
responsible Al use.
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Create an introduction document for the mobile cloud

@ application service design course in 16 weeks.

AEFARXTRRAPATHERSEASE

+
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I
o MM[" i A

As a computer science professor, create an introduction
% document for a 16-week mobile cloud service application
design course, which must include weekly syllabus (table),

granding, prerequisites course policies, and additional
materials.
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Mobile Cloud Service Application Design Course Introduction

Welcome to the Mobile Cloud Service Application Design course. This course will introduce

you to the and i for designing and developing mobile cloud
service applications. You will learn about the different types of mobile cloud services, the
of designing and developing for the mobile cloud, and the best practices for

building scalable and reliable mobile cloud applications.

Weekly Syllabus

Week Topic Assil
1 Introduction to Mobile | | Textbook Chapter 1
Cloud Services

& Tone » 1 | [Textbook Chapter 2

B Summarize

= ¥ Textbook Chapter 3

i= Bulletize

T Elaborate

[Tavthank Chantar 41
E%ﬁ X Shorten Tavthanl Chantar A
A RCER
Custom (eg. make it a poem) - itobe factual. Learn more
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¥ As acomputer science professor, create an introduction document for a 16-week r X

Introduction to Mobile Cloud Service Application Design

Course Overview

This 16-week course provides a comprehensive introduction to the design and development
of mobile cloud service applications. Students will learn about the fundamental concepts,
technologies, and best practices for building mobile applications that leverage cloud services.
Topics covered include mobile application architectures, cloud computing fundamentals,
mobile development frameworks, cloud-based data storage and retrieval, mobile security, and
mobile application testing.

Weekly Syllabus

Week Topic

Introduction to Mobile Cloud Service

Applications
2 Mobile Application Architectures
3 Cloud Computing Fundamentals
4 Mobile Develooment Frameworks

Rate this suggestion: |ﬁ Q

This is a creative writing aid, and is not intended to be factual. Learn more

4
(
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& BT R A
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AENX
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Introduction to Mobile Cloud Service Application Design
Course Overview
This vid 3 d .
i icati will leam about the fundamental concepts,
technologies, and best practices for building mobile i i
et irchide snobito ol ‘mobile
i Soud.bassd i ratsovalTinokile
application testing.
Weekly Syllabus
Week Topic
1 Introduction to Mobile Cloud Service
Applications
2 Mobile Application Architectures
3 Cloud Computing Fundamentals
4 Mobile Development Frameworks
5 Cloud-based Data Storage and Retrieval
6 Mobile Security
7 Midterm Exam
8 Mobile Application Testing
9 Mobile Cloud Service Application Case
Studies
10 Mobile Cloud Service Application Design
Project (Part 1)
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Better Prompt

f Create a grading system for recording students' participation,
assignments, midterm exam, and final project to calculate

their final grade and GPA. Use student ID and name to better

recognize them.
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A - | &

Type "@" then dlfile name to insert a file smart chip o
i Create a grading system for

Start with pre-built tables recording students' participation,
\nckoces spert chis placsholcers end assignments, midterm exam, and
final project to calculate their final

Help me organize creates templates with sample
data and won't always get it right. Soon, Help me
organize will be able to accurately edit and analyze
content in your spreadsheet. Learn more

Brneee e

R R RERD,
B B4 iR AR L R 4

Copyright © 2024 CloudMile All rights reserved. 87



| EERR:E£%= (1)

&5 Gemini B9 Help me organize DhEEME s —EIRLAE D8R

RIGTHE

Untitled spreadsheet % m & 0D B - @ share -~ 4 °
File Edit View Insert Format Data Tools Extensions Help
Q Menus i | 2 & § 100% v | S o, 09 = [0 + |8l z = A | % H B2 L~ A-leo @ W@y = | X~ 2 1 Help me organize X B
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A B c
|Student ID = | Student Name Create a grading system for
123456 John Smith o

recording students’ participation,
assignments, midterm exam, and
final project to calculate their final

Continue refining by editlhg your original request
and by selecting “Crdhte template” again.
Help me organize createf templates with sample
data and won't always gfft it right. Soon, Help me
organize will be able to adburately edit and analyze
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2

3 654321 Jane Doe

4 234567 Tom Jones
s 345678 Mary Johnson
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8

s

456789 Bob Smith
567890 Susan Jones
678901 Bill Johnson
789012 Alice Smith
10 890123 David Smith
" 901234 Sarah Jones

e @ x| & P

content in your sprefdsheet. Learn more
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Create a formula to determine GPA based on column K value.

HERBRHARA DA,

+
7 BEARESRRRBE B RBHRBHAK,

Better Prompt

Create a formula to determine NTU standard 10-level GPA (A+,

A, A-... to F) based on column K value.
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A [ 8 & [ D E [ F s | H [ i 3 3 | @ I <) a
1 StudentID= StudentName = = weighted par = = weighted assig = Midterm = weighted midter = Final Project = weighted project: = Final Grade = GPA = Create a formula to determine 10-level GPA (A+, A, A-.. to F) based on
|2 123456 John Smith 95 9.5 90 18 85 255 95 38 91]A+ L column K value and output value in column L for National Taiwan @
654321 Jane Doe 80 8 85 17 90 27 920 36 88 University students
4 234567 Tom Jones 75 75 75 15 80 24 85 34 80.5 o
5 345678 Mary Johnson 920 9 95 19 95 285 95 38 94.5 & -
6 456789 Bob Smith 85 85 80 16 80 24 85 34 825
"7 567890 s 9 797 % 18 9 27 9 36 % | coulfin‘( create a lom}ula for that request. Try be?in'g more specific, °
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9 789012 Alice Smith 95 95 95 19 100 30 100 40 98.5
10 890123 David Smith 80 8 80 16 85 255 85 34 83.5 °
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13
u |
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31
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Create a formula to determine 10-level GPA (A+, A, A-... to F) based on
column K value and output value in column L for National Taiwan ?-H- ¢ o
University students P ro m pt Eq H JI;R ﬁ Et
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" BAZBRYERHYEEE

| couldn't create a formula for that request. Try being more specific,
breaking your request into smaller steps, or simplifying the data.

Create a formula to determine NTU standard 10-level a’A (A+, A A-...t10 g =0 4 ._f_ 5
F) based on column K value and output value in column L 15!& E};_l *E h E I‘ y

+ Rl ThEaH B TR A AR A

{& A Side panel 3

K2>=60,"C-", K2<60,"F") ErTyenyn
F R EXE o Ch#sf—fam | o sl AR R

Formula Result: A+ EAZEH)
A 4.3 90-100 95
v Sources (1) 1 0 3589 &7
K 0 & & &P A 3.1 80-84 52
B+ 3.3 77-19 8
B 3.0 73-76 75
4 Create a formula that calculates the total weighted B (MAEABETE) PX] 072 0
participation score for all o 2' 3 ST =
_ C 2.0 63-66 65

Show more suggestions

C- (£EHAMAEE) 1.7 60-62 60
P 0 59(4) 0 F 50
Enter a prompt here L g ! g
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Gemini for Workspace may display inaccurate information, 1)
including about people, so double-check its responses. Learn more
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New Message
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‘.' Subject
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Y Anintroduction for someone | met at the conference Cancel Create
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Write a mail to let students know what should they do

before start the course.

o HEMAFMORASES B, MR ERE
(n: e fEHHER. EHEMENERE)

Better Prompt

Draft an email for students enrolled in the Mobile Cloud
Service App Design course. The email should include: course
overview, syllabus, prerequisites (e.g., familiarity with network

architect, cloud platforms), and welcome note.
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New Message - X
Recipients
Subject
A
iﬁ“ A/{l%a& prom pt =1 ¥ Draftanemail for students enrolled in the Mobile Cloud Service App Design course. The email should include: course overview, syllabus, prerequisites (... X

Hello students,

Welcome to the Mobile Cloud Service App Design course! This course is designed to provide you with the knowledge and skills needed to design and develop mobile
cloud service applications.

The course will cover a variety of topics, including:

* Mobile cloud service architectures
* Cloud platforms

* Network architecture

* Mobile application development

* Security and privacy

The syllabus for the course is attached to this email. Please review it carefully and let me know if you have any questions.

Prerequisites for this course include:

R ) s o2
Familiarity with network architecture *ﬁ A E J-jz E’\] W {ﬂ&.

* Experience wit

) Formalize
ard to working with you. If you have any questions, please do not hesitate to contact me.

I am excited to t

T Elaborate
Sincerelv X Shorten

%Z:Eﬁ%iiﬁﬁj, =] C Recreate| = Refine ~ =M T k 3 & Gt =
STEEERE A SRR HANE RESRE
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New Message - X

Recipients

I Welcome to the Mobile Cloud Design App! I_ f-ﬁ)\Ta bEI] E.I-'I‘kig*;&ﬁ EE% E":”E 14: I E'

Hello students,

Welcome to the Mobile Cloud Service App Design course! This course is designed to provide you with the knowledge and skills needed to design and develop mobile cloud service
applications.

The course will cover a variety of topics, including:

* Mobile cloud service architectures

* Cloud platforms

* Network architecture

* Mobile application development

* Security and privacy

The syllabus for the course is attached to this email. Please review it carefully and let me know if you have any questions.

Prerequisites for this course include:

* Familiarity with network architecture
* with cloud

| am excited to have you all in this course and look forward to working with you. If you have any questions, please do not hesitate to contact me.

Sincerely,
[Your Name]
Y Help me write ) Formalize 3 Elaborate X Shorten
CP: :7vc6067808 )
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Create

B Create a slide
to pitch an idea

% Create a slide
L to congratulate our team

@ Create a slide
Q about new opportunities
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Create a slide about the trend of cloud applications based

@ on @filename

ERMA “@" ALY search menu,
BENHEEREARHNSERR BELENERANE.
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Introduction to Mobile Cloud ...
FUTURE TRENDS OF CLOUD ...
Grading system

Untitled spreadsheet

Untitled spreadsheet
Introduction to Mobile Cloud ...
Generative Al Applications o...

No more results

<@|Search menu )
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1 v All & Create Y Write
Create

@ (Creaeaside
to pitch an idea
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g e HERRIRES

@ Cresteaside
about new opportunities

~ Click to add title p—

] Click to add subtitle » e

Create a list
of popular products

] Make a st of ideas
for a new product

il

Enter a prompt here

Gemini for Workspace may display inaccurate
information, including about people, so
Click to add speaker notes double-check its responses. Learn more
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Cloud Computing

Hello, Ken
How can | help you today?

@ Creaeaside
to pitch an idea

o Createaslide
o P% 1o congratulate our team
a Create a slide
‘about new opportunities.
services More suggestions >

» Cloud computing is collection of remote servers in network to allow

to e

centralized data storage and online
or resources .

P

» Internet and not on personal devices to provide on-demand access.

Applications are run on a remote server, all the processing task done on

remote server and then result sent to the user.

RIBEEAR
Eﬁk’%ﬁ?ﬁw

/Create a slide about the trend of
Cloud application based on
@ FUTURE TRENDS OF CLOUD ... |

‘Geminifor Workspace may display inaccurate
information, including about people, so
‘double-check ts responses. Learn more
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nsert Format
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Cloud Adoption On
The Rise

e Cloud adoption is on the rise in businesses of every
N size and industry.
e Cloud computing offers scalability, compatibility,
cost reduction, security, and performance.
o The top 5 trends shaping public cloud growth are
loT, serverless computing, containers and
Kubernetes, Al, and advanced security.
N\ o The future of cloud computing will be shaped by
cloud ubiquity, regional cloud ecosystems,
»., sustainability, automated programmable
infrastructure, and cloud-based mobile platforms.
e Cloud-based mobile platforms are a new way to run
S\ Android apps without ROM and offer benefits over
traditional smartphones.

EENEH
BERIR

(x e (o) QY [ [sowees -] &

Introduction to Mobile Cloud Service Applications

[ FUTURE TRENDS OF CLOUD IN MOBILE AND APPLICATIONS.pdf
ac Click to add speaker notes
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According to Gartner, five trends are shaping the growth of public cloud: loT, serverless
computing, container and kubernetes,artificial intelligence,advanced security . These trends

were the breadth and depth of cloud to grow.

one of the leading cloud trends is the rise of loT platforms, loT platformis a
cloud-enabling platform .IoT in the cloud acts as a mediator . Itis used for development and
deployment of applications.loT is a self-management technology. It allows smart device
management It collects data with a remote device configuration. It also sends out real-time
alerts to troubleshoot.IoT supports different protocols to deliver smart predictions through

monitoring.High performance to interact and connect is what makes loT a cloud computing

trend.

computing increases the impact and scope of Al. Al enables smooth workflows and increased
efficiency. Al powers cloud computing by managing data and providing insights.Al with cloud
services gets businesses the most out of both services.Investing in Al requires technical skill,
computing power, and massive capital. However, via cloud solutions, Al technology is

implemented without a huge investment.

s{The trend of containers will continue to grow as cloud-specific

apps are developed.Containers are a faster path to better cloud computing applications.it

enables applications to increase developer velocity. Containers bring a greater level of

dless of the infrastructure.It makes Kubernetes a standard for running

ntainerized at scale.Container-based, cloud-native apps by offer

attributes that build stacks of modem IT infrastructure.

4)Serverless ComputingServerless was among the top five fastest-growing Platform as a

Service (Paas) Serverless architecture allows companies to develop and run applications
without having to manage the physical servers.Cloud service providers will do all the scaling,

maintenance, and upgrading.For example, AWS offers serverless architecture. Your

still runs on their servers, but AWS does all the server management.Serverless infrastructures
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Summary of this content

This technical report explores the future
trends of cloud computing in mobile
applications, focusing on the benefits of
cloud computing and the trends driving
its growth,

« Cloud computing adoption Is on the
rise due to its numerous benefits for
businesses, including scalability, cost
reduction, and improved security.
Five key trends are shaping the
growth of public cloud: IoT,
serverless computing, container and
Kubernetes, artificial intelligence, and
advanced security. These trends
enable increased efficiency,
automation, and scalability.

The future of public cloud Is being
shaped by five additional

trends: cloud ublquity, regional cloud
ecosystems, sustainability and
carbon-intelligent cloud, automated
programmable infrastructure, and
cloud-based moblle platforms. These
trends will further expand the
capabilities of cloud computing.
Cloud-based mobile platforms offer
anew way to run Android apps
without ROM, providing benefits such
as improved performance, privacy,
and flexibility.

The report concludes that cloud

computing Is the future of mobile

Enter a prompt here

Cloud Adoption On
The Rise

e Cloud adoption is on the rise in businesses of every
size and industry.

e  Cloud computing offers scalability, compatibility,
cost reduction. security. and performance

e The top 5 trends shaping public cloud growth are
loT, serverless computing, containers and
Kubernetes, Al, and advanced security.

. The Tuture of cloud compufing will be shaped by

cloud ubiquity, regional cloud ecosystems,
sustainability, automated programmable
infrastructure, and cloud-based mobile platforms

e  Cloud-based mobile platforms are a new way to run
Android apps without ROM and offer benefits over
traditional smartphones
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Hello, Ken
How can | help you today?

e
. Cloud Adoption On
The Rise

e  Cloud adoption is on the rise in businesses of every
size and industry.

e Cloud computing offers scalability, compatibility,
cost reduction, security, and performance.

e The top 5 trends shaping public cloud growth are
loT, serverless computing, containers and
Kubernetes, Al, and advanced security.

e The future of cloud computing will be shaped by
cloud ubiquity, regional cloud ecosystems,
sustainability, automated programmable
infrastructure, and cloud-based mobile platforms.

e  Cloud-based mobile platforms are a new way to run

b Android apps without ROM and offer benefits over

traditional smartphones.

00

4 Gemini HEE > 4

[ summary of this content

« Cloud adoption is on the rise due to
scalability, compatibility, cost
reduction, security, and
performance.

« The top 5 trends shaping public

cloud growth are IoT, serverless

computing, containers and

Kubernetes, Al, and advanced

security.

The future of cloud computing will be

shaped by cloud ubiquity, regional

cloud ecosystems, sustainability,
automated programmable
infrastructure, and cloud-based
mobile platforms.

Cloud-based mobile platforms are a

new way to run Android apps without

ROM and offer benefits over

traditional smartphones.

| gapE
BEANE

@ Createaside
topitch an idea

Click to add speaker notes

Copyright © 2024 CloudMile All rights reserved.

Enter a prompt here

103



%55 Gemini 84 Side panel i E#R & A HIEES

» Introduction to Mobile Cloud Service Applications # 0= &
File Edit View Insert Format Slide Arrange Tools Extensions Help

Q Menus + v 6 @ & @ Fit s R T E QN & 3% - Background | Layout

. L 1 L 2 1 iz I 4 1

O B - (Slideshow v> @ Share ~ o o

Theme | Transition E DR -

5 6 | i =

e
. Cloud Adoption On
The Rise

e  Cloud adoption is on the rise in businesses of every
size and industry.

e  Cloud computing offers scalability, compatibility,
cost reduction, security, and performance.

e The top 5 trends shaping public cloud growth are
loT, serverless computing, containers and
Kubernetes, Al, and advanced security.

e  The future of cloud computing will be shaped by
cloud ubiquity, regional cloud ecosystems,
sustainability, automated programmable
infrastructure, and cloud-based mobile platforms.

e  Cloud-based mobile platforms are a new way to run

7 Android apps without ROM and offer benefits over

traditional smartphones.
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e Cloud adoption is increasing across industries due to benefits like scalability, incude loT,serveless computing,
] compatibility, cost reduction, and security. : ?F:E{E?%Jih}%;:ﬁ;iﬁ&
; e Top trends driving public cloud growth include IoT, serverless computing, N s i
containers, Al, and advanced security. 5 G asmiiep e TR
] e The future of cloud computing involves cloud ubiquity, regional ecosystems, e carkiaional
B sustainability, automation, and cloud-based mobile platforms. « Sources (1)
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e Cloud-based mobile platforms offer a new way to run Android apps without
] ROM, with advantages over traditional smartphones.]
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A welcome email for the hoverboard design team lead starting today
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Create some interesting marketing post for our self-brand
@ "Crave Munch" snacks.
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As a professional marketer, draft creative and engaging
% content for marketing materials about our self-brand
"Crave Munch" snacks, the audience will be the users of

social medias, like Facebook, Instagram, Threads...
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As a professional marketer, draft creative and engaging content for marketing
materials about our self-brand "Crave Munch" snacks, the audience will be the users
of social medias, like Facebook, Instagram, threads...
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Y As a professional marketer, draft creative and engaging content for marketing mat X

-|  Headings you add to the document will
appear here. Crave Munch: Taste the Extraordinary

Unleash your cravings and embark on a sensory journey with Crave Munch, the snack brand
that satisfies your deepest desires. Discover a world of flavors that will tantalised your taste
& buds and leave you craving more.

Facebook:

v? Indulae in Crave Munch. where every bite is

1 _;.) :one ‘ = Zorma: 1cks, Egiﬁi H:Il W?éq.
ummarize asuia) REZ
| Lo e 7 mmzmss

Bulletize #ladte | HICCAUaUIUNaly 75
] T Elaborate
v Shorten rroducing Crave Munch, the snack brand that
] o ‘anara ta ha rantivatad hv aach hita "
C Retry
Custom (eg. make it a poem) - itobe factual. Learn more
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Y As a professional marketer, draft creative and engaging content for marketing mat X
Crave Munch: Taste the Extraordinary

Unleash your cravings and embark on a sensory journey with Crave Munch, the snack brand
that satisfies your deepest desires. Discover a world of flavors that will tantalised your taste
buds and leave you craving more.

Facebook:

e Post: "Craving something extraordinary? Indulge in Crave Munch, where every bite is
an adventure. Get ready to satisfy your senses like never before!"

e Image: Vibrant and mouthwatering photo of a variety of Crave Munch snacks,
arranged in an artistic and visually appealing way.

o Hashtag: #CraveMunch #Snacktastic #TasteTheExtraordinary

Instagram:

e Post: "Snack time just got elevated! Introducing Crave Munch, the snack brand that
takae uvnnir tacta hiide An a wild rida Pranara tn ha rantivatad hv aach hita "

Rate this suggestion: @ q]

This is a creative writing aid, and is not intended to be factual. Learn more

\
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¥ As a professional marketer, draft creative and engaging content for marketing mat X

Crave Munch: Munch on the Wild Side

Get ready for a snacking experience that'll blow your mind! Crave Munch is the snack brand
that's here to satisfy your deepest cravings. It's time to say goodbye to boring snacks and
hello to a world of flavors that will make your taste buds do a happy dance.

Facebook:

e Post: "Craving something outrageously delicious? Look no further than Crave Munch,
where every bite is a party in your mouth. Get ready to treat your taste buds to a
thrilling adventure they'll never forget!"

e Image: A drool-worthy photo of a Crave Munch snack spread, featuring a variety of
snacks arranged in a fun and creative way.

e Hashtag: #CraveMunch #SnackAttack #TasteTheExtraordinary

Instagram:

a Pact "Qnark tima iliet ant a whala Int mara aveitinal Intradicina Crava Minch tha

Rate this suggestion: ﬁ q]

This is a creative writing aid, and is not intended to be factual. Learn more
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Marketing Plan: Crave Munch Healthy Snacks
Slogan: Healthy Snacks That Don't Compromise

Target Audience: Health-conscious individuals seeking convenient and delicious snack
options.

Value Proposition: Crave Munch offers a range of healthy and delicious snacks that satisfy
cravings without sacrificing nutrition.

Marketing Channels:

e Social Media: Utilize like Ir Faceb and Pjnterest to showcase
visually appealing images of Crave Munch snacks in various lifestyle settings.
Collaborate with health and wellness influencers to promote the brand.

e Content Marketing: Develop blog posts and articles highlighting the health benefits of
Crave Munch ingredients and offering tips for healthy snacking.

e Email Marketing: Build an email list to share product updates, promotions, and
exclusive offers with subscribers.

e Sampling and Partnerships: Partner with gyms, fitness studios, and health food stores
to offer free samples and promote Crave Munch as a healthy snacking option.

Product Promotion:

o | Key the use of natural ingredients, high protein and
fiber content, and absence of artificial additives in Crave Munch snacks.

e Sh Versatility: D how Crave Munch snacks can be enjoyed in
various settings (e.g., on-the-go, at work, during workouts).
o L Ci i satisfied to leave positive reviews

g
and testimonials on social media and product pages.

& Share ~
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115



| WERRE:E£%F— (2)

& FH Side panel BB ZEIEE

Marketing EventPlan +# & &
File Edit View Insert Format Tools Extensions Help

QA o 2 & F 100% -

<&

Outline

Headings you add to the document will
appear here.

PERPIIN ISP JISPIFI IS S SIS SR IS S I S AT |

o

Copyright © 2024 CloudMile All rights reserved.

Normal text ~

1

Al - —(n]+ B I U A 2 A 2~
- 1 2 3 4 [ 6
Marketing Plan: Crave Munch Healthy Snacks
Slogan: Healthy Snacks That Don't Compromise
Target A Health: i indivi seeking ient and delicious snack

options.

Value Proposition: Crave Munch offers a range of healthy and delicious snacks that satisfy
cravings without sacrificing nutrition.

Marketing Channels:

e like Facebpok, and Pinterest to showcase
visually appealing images of Crave Munch snacks in various lifestyle settings.
Collaborate with health and wellness influencers to promote the brand.

e Content Marketing: Develop blog posts and articles highlighting the health benefits of
Crave Munch ingredients and offering tips for healthy snacking.

o Email Marketing: Build an email list to share product updates, promotions, and
exclusive offers with subscribers.

o Sampling and Partnerships: Partner with gyms, fitness studios, and health food stores
to offer free samples and promote Crave Munch as a healthy snacking option.

e Social Media: Utiliz

Product Promotion:

. Key ize the use of natural ingredients, high protein and
fiber content, and absence of artificial additives in Crave Munch snacks.

. D how Crave Munch snacks can be enjoyed in
various settings (e.g., on-the-go, at work, during workouts).

e Leverage Ci satisfied to leave positive reviews
and testimonials on social media and product pages.

Pricing Strategy:
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Slogan: Healthy Snacks That Don't Compromise

Target Audience: Health-conscious individuals seeking convenient and delicious snack
options.

Value Proposition: Crave Munch offers a range of healthy and delicious snacks that satisfy
cravings without sacrificing nutrition.

Marketing Channels:

e Social Media: Utilize p like F and Pjnterest to showcase
visually appealing images of Crave Munch snacks in various lifestyle settings.
Collaborate with health and wellness influencers to promote the brand.

e Content Marketing: Develop blog posts and articles highlighting the health benefits of
Crave Munch ingredients and offering tips for healthy snacking.

e Email Marketing: Build an email list to share product updates, promotions, and
exclusive offers with subscribers.

e Sampling and Partnerships: Partner with gyms, fitness studios, and health food stores
to offer free samples and promote Crave Munch as a healthy snacking option.

Product Promotion:
e Highli Key ize the use of natural ingredients, high protein and
fiber content, and absence of artificial additives in Crave Munch snacks.
e Showecase Versatility: Demonstrate how Crave Munch snacks can be enjoyed in
various settings (e.g., on-the-go, at work, during workouts).
e L ge C i i customers to leave positive reviews
and testimonials on social media and product pages.

Pricing Strategy:

Copyright © 2024 CloudMile All rights reserved.

‘

Marketing Event Ideas for Crave Munch
Healthy Snacks

+ Health and Wellness Expos: Set up a
booth at local and national health and
wellness expos to offer samples and
promote Crave Munch products.

+ Fitness Events: Sponsor or participate in
fitness events such as marathons, yoga
festivals, and cycling races to target
active individuals.

+ Pop-Up Shops: Create temporary pop-up

AReaaiabisl MAEEE Saasilieabanais

4 What marketing channels could
Crave Munch use to reach its target
audience effectively?

Show more suggestions
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[ Summary of this content

This table seems to be a survey about
snack purchasing habits and opinions
about the brand Crave Munch. It
includes demographics (gender, age,
education, monthly income), snack
purchasing frequency and factors,
types of snacks purchased, awareness
and perception of Crave Munch, and for
those who have tried it, ratings and
suggestions for improvement.
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5 % 25-345% mH/HRNTSAE-N 7R EAE, RER HIRR Hit, & 2 JERWE O, 84 i, O BRE 3 opinions about the brand “Crave 9
6 % 25-345% WF/EANTSSEL 12k Hfth, §2F, Ol fIR, BR, F & FETRE &| Munch". It includes demographic
7% sSEBAE RE/ARNTSAE-N 1R Hipth, (258, 1 BR, B8, B FREES i3hvs EiS information (gender, age, education,
8 B 45545 BPUUTNTSSELS-6R (2R, Hitt, R 8iez, BR, & 2 W Ok, 84 2t JFRRE Ei monthly income), snack buying
9 B 45543 BH/EEINT28B 128 O R, M R Ak 2 v A FRTEE &® frequency, factors influencing snack
10 B 35-445% EH/ERNTSSEL 7RSS MK 2R = FHEEE R B G2 GRE O RRE = choices, and types of snacks frequently +
1R 18-24pF FAL/EINTSAE-N12R O i & 2 AwE B 8% HiFEE i purchased. The survey also asks about
12 B 45-545F KB/AFNTS2BL 12 b, f25%, B Hth F &5 FEE 4 awareness and perceptions of the
13 B 45545 WEL/BINTS6E-NS-6R R @R EA & & FEEE B Crave Munch brand, whether
4 B 18-24p% AKB/AFNTS2ELS-6R RhE Hftt  Hith 2 am =2 AmE  Hith, f2F Hfth, @4 L 3 respondents have tried it, and for those
15 % 35-445% BFUATNTSSEL 7RSIA- O, RhE  ®R, BR & 2 I fRER B, 84 TR =3 who have, their overall satisfaction and
6 % 35-445% WEF/HANTSAE-N1-2R &, Ok EWA, 8 F 2 FRAROK S 0 TR i areas for improvement. Finally, it
7% assam ABY/ARNTRENIAR @S R O 8, BR, 5 ES 1 & gauges the likelihood of recommending
® % 18248 /M9 NTSSELY 7REEIA_ Bt 4, OF 482, %, B 2 THE M EIOK  FEFEE & Crave Munch to others.
1 B 35-445% BWEFATNTS2EL 7RSI GREE, @K B ER F = FERE B’
20 5 18-24pF AKB/AFNTS6E-N12R R Hif, @R B8 2 FE & RERE =3 3 S
2 B 25345 AB/ARNTS6HASER O 2R ER £ T FREE R ummarize the data in this sheet 7o
2 B S BE/BINTSSEAR WS Rt BT 2 EREEE  RE O 0 05 RAEEFEE R and tollme whatstheresutof ¢ [~ BA1 A/fE T prompt
2 % 35-44pF WTRLATNTS6E-N3-4R K, HAth, @ ¥R, 88z, & & BE i
2 % oM EBHRIATNTSAE-N3-4R  EHfth, Rk MR Hit & & FETRE &| o Tor oo may displas iaceurila.
5 B ssEblESU/HANTSOEASER  Ob -7 2 4u & & = pioidibip fartis oy
2% 5B 45-545% BF/EFINTSSEL 12X HE Ok At BR & =z wmE Ok, B Efth, @4 iz =3 double-check its responses. Learn more
27 B ssEEblE KB/AFNTS2E-N3-4R B, O, & A%, 85z, & ES FETEE R

+

= Sheet1 ~

Copyright © 2024 CloudMile All rights reserved.

120



I E ﬂiﬂ%ﬁaﬁ DN CloudMile
1515 = 1786 A8
BRTERMEH LN, Tina hAFLHE—EEKREASE LB
BREBEEEFAEESHESLALE, HELCUSHAR
) - BUSLHRIEARBIEE RASHBEX, i ZaEsk
o ERER MM S BRI ETEE, LRIRESR,

B 7 Gmail #8EF Gemini & side panel (1) fEZ{E 4N
wit ) EEEEER

! B Summarize this email
. = in more detail

B List action items
= from this email

? Suggest a reply
to this email
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Please help me summarize this mail.

HEE prompt PHRESBEBWRESR,

+
7 & Gemini EEEARKEE, NHEAT P I,

Better Prompt

Summarize this mail in 3 points and list the action items
for me, rank them by priority, so that | can better know
what should do first.

122




| WERR: £

Chat

Mi Gmail

o/ Compose
& Inbox

4 Starred
@® Snoozed
B> Sent

[ Drafts

v More
Labels

® Ix

® Notes

® Workplace

= (1)

7£ Gmail #2{#FH Gemini 19 side panel HE(SHNE

Q search mail

B 0B & O &@ » D

Invitation to Collaborate: Crave Munch Influencer Campaign (Esemal  inbox x e

4 Summarize this email

Ken Jheng
Hi DY, I'm writing to you today on behalf of Wave Munch, a self-brand of healthy snacks. We're looking for social media influencers to collaborate with us on a

Deyuan Jheng
tome v

Dear Ken,

Thank you for reaching out to me about this exciting opportunity wid
Crave Munch. I'd be very interested in learning more about
collaborating on an advertising campaign.

I'm passionate about healthy eating and fitness, and | believe my
audience aligns well with Crave Munch's target demographic. Id love
to discuss how we can create engaging content that resonates with my
followers.

To get a better understanding of this potential partnership, | have a
few questions:

- Campaign specifics: Can you tell me more about the specific goals
and objectives for this advertising campaign? What kind of reach and
engagement are you hoping to achieve?

- Content expectations: What type of content do you envision for this
collaboration? Are you open to my creative input, or do you have
specific ideas in mind?

- Compensation: Could you please elaborate on your budget and
compensation structure for influencer partnerships?

- Timeline: What is the proposed timeline for this campaian? When

Copyright © 2024 CloudMile All rights reserved.
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2:32PM (6 minutes ago)
238PM (0 minutesago) Yy €
Hik
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LIFEER B prompt
PEREEEGENE

o
@

g -5 ° 4 Gemini H

Hello, Ken

How can | help you today?

[og Show unread emails
from my inbox

@ Get order details
for recent purchases

@ Find attachments
in my emails

D CloudMile

Summarize this mail in 3 points
and list the action items for me,
rank them by priority, so that |
can better know what should do
first.

HEZ:
— BiTE#A
prompt
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1l

Chat

Meet

M Gmail

A

Compose

Inbox
Starred
Snoozed

Sent

DV o0

Drafts

v More

Labels

» X

B Notes
®  Workplace

1

i = S 1
Q search mail = ® Active ® @ ° S
<« B © @ 8 0 @& B D i 1of204 < > gm~ + Gemini Do ox
Ken Jheng s Eomuesag fr [ @
Hi DY, I'm witing to you today on behalf of Crave Munch, a self-brand of healthy snacks. We're looking for social media influencers to. ‘Summarize this mail in 3 points and list the
action items for me, rank them by priority,
so that | can better recognize what should
Deyuan Jheng 238PM (4 mintesago)  f € i do first.
tome +
Dear Ken, +

‘Thank you for reaching out to me about this exciting opportunity with
Crave Munch. I'd be very interested in leamning more about
collaborating on an advertising campaign.

Im passionate about healthy eating and fitness, and | believe my
audience aligns well with Crave Munch's target demographic. Id fove
1o discuss how we can create engaging content that resonates with my
followers.

To get a better understanding of this potential partnership, | have a
few questions:

- Campaign specifics: Can you tell me more about the specific goals.
and objectives for this advertising campaign? What kind of reach and
engagement are you hoping to achieve?
- Content expectations: What type of content do you envision for this.
collaboration? Are you open to my creative input, or do you have
specific ideas in mind?
- Compensation: Could you please elaborate on your budget and

tion structure for influencer
- Timeline: What i the proposed timeline for this campaign? When
‘would you ideally like to launch?
- Product: I'd be interested in trying some of your healthy snacks.
Would it be possible to receive some samples before we finalize our
agreement?

I'm available to chat further at your earliest convenience.

Best,

Copyright © 2024 CloudMile All rights reserved.

+ Ken Jheng, representing Crave Munch, a
healthy snacks brand, invited DY to
collaborate on an advertising campaign.

+ DY expressed interest in the partnership
and inquired about campaign specifics,
content expectations, compensation,
timeline, and product samples.

+ Action items for Ken Jheng:

1. Provide DY with detailed information
about campaign goals, content
expectations, compensation, and
timeline.

2. Arrange for product samples to be
sent to DY.

3. Schedule a follow-up discussion with
DY to finalize the agreement.

+ Whatis the purpose of the
email thread?

Show more suggestions

Enter a prompt here

‘Gemini for Workspace may display inaccurate.
information, including about people, so
double-check s responses. Learn more

4 What is the purpose of the
email thread?

4 What is Deyuan Jheng's interest in
collaborating with Crave Munch?

+

What are Deyuan Jheng's questions
for Crave Munch?

+

Show me a longer summary
4 What are the action items?
4 Suggest a reply

Show fewer suggestions

ERBERR,
REEZMERS

D CloudMile

<4 Gemini i X

What is DY interested in learning
more about?

<&

DY is interested in learning more about the
following aspects of the potential
partnership with Crave Munch:

« Campaign specifics, including goals,
objectives, and expected reach and
engagement.

« Content expectations, including the type
of content envisioned and the level of
creative input allowed.

» Compensation structure and budget for
influencer partnerships.

« Proposed timeline for the campaign,
includina the ideal launch date.

4 What is the purpose of the
email thread?

Show more suggestions

Enter a prompt here
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D CloudMile

Suggest replies to this email that are brief and use an

informal tone.

HELE prompt PR E S MK,
i Gemini ERENEMKERALLERRTEINE.

Better Prompt

Suggest detailed replies to this email and answer the

V4

questions, we hope that they can post articles or reels
with our products, describing the flavor, nutrition, and

cp-value.
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= M Gmail Q Search mail Ers ®Active v (D B3 4 i ud‘.BM-. °
0 2 Compose <« B O @ 5 0 @ B D Tof2014 < > gm~ < More suggestions X B
Mail would you ideally like to launch? = SommEEE el
- Product: I'd be interested in trying some of your healthy snacks. El in more detail u
l:l & Inbox 1 Would it be possible to receive some samples before we finalize our
Chat X starred agreement?
B List action items @
¥ ® Snoozed I'm available to chat further at your earliest convenience. = from this email
Meet °
B Sent Best, Write &
[ Drafts 1 BY
v More v Sugqest a rgply
Ken Jheng <ken.jheng@mile.cloud> % 202457 A 120 BH T42:3283& : it enal . Eg *E gg *E 1&
78
Labels gt E
e EEERES
» 5= to this email ap
® Notes ° < ~ Deyuan Jheng (ts24784763@gmail.com) =
4 Help me reply
®  Workplace I 7 to this email
Suggest detailed replies to this
email and answer the questions,
Y Help me write 2 Formalize T Elaborate X Shorten we‘hope that ‘he.y can post — iﬁjk prom p‘t
article or reels with our products,
describing the flavor, nutrition,
- A ¢ [} H
AV0I206B G780 v and cp-value.
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£ Gmail #2{% /A Gemini 84 side panel E4[EIZZf5

M Gmail Q_ search mail Er ®Activev (@ 3 4 & "dM_I G
Eﬂ 7 o € B O W B 0 & [ = 10f2014 < > mEm~ 4 Gemini X B
Mail - - . -
experience Crave Munch firsthand. Please U
rovide your shipping address, and we'll
= 2] e ! ° < ~ Deyuan Jheng (ts24784763@gmail.com) = Zet therz outto ssu gs soon as possible.
s Y Starred X
HiDY, | hope this answers your questions. Please (]
&) ©  snoozed . . o . o feel free to ask if you have any further
Meet ~ o Thanks for your prompt and enthusiastic response! I'm thrilled you're interested in collaborating with inquiries. I'm available for a call to discuss ‘
Crave Munch. o H -
this further at your convenience.
[ Drafts 12
Let me address your questions:
v Mo Best regards,
« Campaign specifics: Our primary goal is to increase brand awareness and introduce Crave
Munch to a wider audience of health-conscious individuals. We aim to achieve this by Ken .
Labels + leveraging your influence and engaging content to showcase the taste, nutritional value, and
affordability (CP value) of our snacks. -
® EHX « Content expectations: We're open to your creative input and believe your authentic style will Y Sarces 1
resonate best with your audience. However, we envision content that highlights the following:
B Notes o Product reviews featuring honest opinions about the taste and texture of our snacks. [Nl ey i oGP
®  Workplace o Posts or reels showcasing how Crave Munch fits into a healthy lifestyle (e.g., as a
pre/post-workout snack, a guilt-free indulgence, etc.).
o Eye-catching visuals of the product packaging and the snacks themselves.
o Clear messaging about the nutritional benefits and CP value of Crave Munch compared
to similar products on the market. + Whatis the purpose of the
tC Wohen i : forour email thread?
which typically include a combination of monetary payment and free products. The exact details
can be discussed based on the scope of the collaboration and your reach. .
‘i -+ « Timeline: We're flexible with the timeline, but ideally, we'd like to launch the campaign within the Show more suggestions
'I‘* L EE J: ﬁ‘l:l *% 1 t next few weeks. We can finalize the schedule once we have a better understanding of your
=, BEE
Eq W 'ﬁ' ’ I+ Y Help me write ) Formalize I Elaborate X Shorten Enter a prompt here
B S roRFfE B . .
== - Sen AU o@BBK27EH L Jprevichispnein o e
*% jj double-check its responses. Learn more R
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DHBEERNHERDEMBAN, AFETUEERNERTE

B—LERKMBEKFRFTARLLRBE,

B 1k 7£ Slides #8{# A side panel K4 RiiEE

Create
@ Create a slide @ Create a slide
to pitch an idea Q about new opportunities
) Create a slide . Create an image on this slide
B% [ i
to congratulate our team about reaching our goals
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Generate an image for our self-brand "Superfood Trail

@ Mix" healthy snack in a can, with the logo "Crave Munch"

with simply style.

.— ~|:..E=. ]

o

HEEprompthiRE AR EENE S HHEER
(30 MERHE? ZHESRE ? EEARMBREHTR?)

Better Prompt

Generate an image of a matte black aluminum can, featuring the "Crave

V4

Munch" logo in white on the front and nutritional information on the back.
The can should be filled with a colorful trail mix of almonds, cashews,
peanuts, sunflower seeds, pumpkin seeds, chia seeds, raisins, cranberries,
and blueberries. The image should be lit with soft natural light from the side
and set against a wooden table background.
Copyright © 2024 CloudMile All rights reserved. 129
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sk Prompt

Generate an image for our self-brand
“Superfood Trail Mix" healthy snack in a
can, with the logo "Crave Munch" with
simply style.

<4

Done! Here are some images.

Copyright © 2024 CloudMile All rights reserved.
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54 Prompt

Generate an image based on
these description.
Can:
 Material: Aluminum
¢ Color: Matte black
¢ Design elements: Crave Munch logo in
white on the front, nutritional information
on the back
Mix:
¢ Nuts: AlImonds, cashews, peanuts
* Seeds: Sunflower seeds, pumpkin seeds,
chia seeds
« Dried fruits: Raisins,
cranberries, blueberries
Lighting: Soft natural light from the side
Background: Wooden table

BR T {5 F 58 A] i
AT ARSIH T E

4

Done! Here are some images.

WA crave
% £ MUNCH
4 ARE

) /((

_—
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» 3 Computers
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My Drive -
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Leadership Plan

Q1Forecast

Q3 Ideas

Weekly Forecast

Project Acme - Project Plan
DataGuidelines_v4_Process_and_Procedures (7)
AcmeConstruction Project Promo € &
AcmeDev Project.jpg

Reeves Project Notes %

1569-1848 Scenarios for Financial Modeling &,
Bellini Production Notes

Plan Deck & %

Project Harrison Purchase i - Equi pdf
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Owner

s me

@ Jordan Pegman
s me

& Walter Ross

@ Jordan Pegman
& Walter Ross

@ Vahika Thompson
s me

@ Jordan Pegman
@ Mahika Thompson
@ Vahika Thompson
@ Jordan Pegman

8§ e

Last mo... v

Jun 14, 2024

May 20, 2024

Jun 18, 2024

Feb 17,2024

Feb 17,2024

Feb 4, 2024

Jan 31,2024

Jan 24, 2024

Jan 23, 2024

Dec 12,2023

Sep 20, 2023

Jun 23,2023

Jun 2, 2023

Vv Size

83 MB

661MB

762 MB

670 MB

637 MB

984 MB

65MB

757 MB

984 MB

243MB
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76 MB

154 MB
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FUTURE TRENDS OF CLOUD IN MOBILE AND APPLICATIONS

Technical Report - June 2023 [ Summary of this content

This technical report explores the future Fﬂg

trends of cloud computing in mobile
h

applications, focusing on the

fit PDF ki E B R A2

B Summarize this file
= !

£RL
#IF PDF S{E$heqMSRa S 4

B2 T2/} PDF EZ AL, |
Page 1 / 10 - @ + ﬂﬂuﬁ%gﬁy‘f@q?&;ﬂﬁ J:E"];ﬁéﬂo ™~

[y Listthe mainpoints

9 Askaquestion

Enter a prompt here
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| Google Workspace Fiig T e A Clovamie

Google HFE  Google Meet Gmail
Google Chat Google Tasks Gemini

Google RE Google S E X Google X 14
Google Keep Gemini Google f#Rk
Appsheet Google H{EF &
Gemini Gemini
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Generative Al training & help

https://support.google.com/alusers/answer/14506784?hl=en Q

VANV
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mputer and Information Networking Center
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